ELECTRIC
AVENUE

You have a remarkable Main Street by any
standard.
Andrés Duany
Architect & Urban Planner

The BID’s Board of Directors supported an expanded marketing effort, recommended by the
Executive Director, that included a number of key decisions and initiatives:

The City of Naples Historic Main Street
Since 1923
Showcase the history of Fifth Avenue South in
combination with modern brand development.
A new logo was unveiled that incorporates a
modern feel with a salute to the first commercial
building established on Fifth Avenue in 1923.

Implementing cutting-edge new
media across all digital platforms:
Facebook, Twitter and especially
Instagram.
Building the 5th Avenue brand
portfolio by developing all digital
platforms that highlight the unique
businesses and personalities of 5th
Avenue to create lifestyle branding
content.
Creation of a comprehensive digital
library including photography, drone
footage, media, radio and
documentation of Avenue events to
support marketing efforts.

The development of lifestyle and
influencer marketing strategies have
become the most popular vehicle for
showcasing the people, personalities and
places of 5th Avenue with an increase of
more than 50% of visits to the BID
website and CTR's to BID social media
platforms such a Youtube and Instagram.

Faces of Fifth is disseminated through a
partnership with Collier
Visitors Bureau via CVB’s platforms to its
own constituents
The BID website has transformed into an
innovative mobile friendly platform that is a
comprehensive resource showcasing all
aspects of the BID's portfolio, including
media, events, and all original branded
content.

A new advertising campaign “FIND IT ALL,
ON 5TH” ran on all BID digital platforms
and appeared in high end lifestyle
magazines including Gulfshore Life, Naples
Illustrated and Life in Naples.
A partnership with USA Today and the
Naples Daily News resulted in free
advertising and feature articles for the
second annual USA Today Martha Stewart
Wine and Food Experience, including a
focus on Fifth Avenue chefs, restaurants
and businesses.

While 2018 saw dozens of articles and
announcements about people or events
on Fifth, feature articles in Gulfshore
Business, the Business Observer,
Florida Weekly and the Naples Daily
News covered some of the major faces,
businesses and issues of the Avenue,
providing readers with important
perspectives about the future of Fifth
and its role in fueling the local economy.

We formed a new relationship with the
NaplesNext IDEAS FESTIVAL, which
features nationally recognized thought
leaders, putting us at the table with
other national and local event partners
including the James Beard Foundation,
The V Foundation, The Everglades
Foundation, NCEF Winter Wine
Festival, Artis-Naples, and Gulfshore
Life.

Jeff Wynn, President of Wynn Properties
Inc. and the 2018 Fifth Avenue South BID
president, and Bruce Barone Jr., Executive
Director of the BID were named Gulfshore
Business’ 2018 40 under 40, which is an
annual salute to Southwest Florida’s
brightest entrepreneurs, executives, and
young professionals under 40 years old.

The BID welcomed a number of notable
new and returning businesses to Fifth,
including:
Nicklaus Children’s Resource Center
Kurnik Law
Pazzo! Cucina Italiana – major renovation
La Pescheria
La Trattoria
Truluck's – major renovation
Bakes & Kropp – Interior Design &
Cabinetry
Residences at 5th & 5th – boasting the
highest sold residential unit on 5th
Avenue at $3.65 million

In response to BID surveys of merchants and city
residents, the addition of music and entertainment in
Sugden Plaza was a clear winner.
Major BID events & partnerships in 218 included:
October 27th - USA Today & Martha Stewart Wine
& Food Experience with celebrity chef and
restaurateur Scott Conant
October 31st - 8th Annual Halloween Spooktacular
December 7th - 45th Annual Christmas Walk & Tree
Lighting
The showcase included the following:
Skating Rink on 5th Avenue
Snow in Sugden Plaza
Live Nativity at 5th Avenue & 3rd Street S.

December 14th - Tuba Christmas
Evenings on 5th Avenue (monthly)
Music and entertainment are now scheduled
year-round to provide ongoing opportunities for
engagement by visitors and locals.
Events included the following:
Ben Allen Band Concert
Live Art in Sugden Plaza
Shakespeare in Sugden Plaza
Dinner & Movie at the Naples Players featuring
classic movies like Casablanca

CARS on 5th
Partnership with the
Ferrari Club of America’s
Naples Chapter fundraising efforts that
significantly impact St.
Matthews House
USA Today & Martha
Stewart, Wine & Food
Experience, November
23rd, featuring Martha
Stewart
NAPLESNEXT IDEAS
FESTIVAL, March 2nd4th – continued
expansion of partnership
to bring thought
leadership events to 5th
Avenue

Due to the popularity of the
Faces of Fifth campaign, it
will be expanded in 2019
with a second season.
New original programming
content includes the
following:
Flavors of 5th – currently in
development, Flavors of 5th
will be launched in 2020; the
show will feature top chefs
and restaurateurs of 5th
Avenue.
Movers & Shapers – a new
and exciting concept will be
introduced which will profile
City of Naples VIPs such as
Mayor Bill Barnett, City
Council members, City
Officials and others who
help shape Naples culture,
policies and future
development.

The 5th Avenue South Business Improvement District (BID) was established in 2010 to
promote 5th Avenue South through avenue enhancement, marketing, events and
business and property services. The BID's mission is to brand, promote and create
awareness of the 5th Avenue South Business Improvement District to residents and
visitors as the destination of choice to live, work, shop, dine and play.
Managed by an Executive Director & Board of Directors representative of district
boundaries, the BID represents the interests of both property owners and businesses in
growing and sustaining a healthy, vibrant 5th Avenue South district.
The BID is located at 649 5th Avenue S, Suite 204 and can be reached at (239) 6928436 or via email at Info@FifthAvenueSouth.com.

